A person is looking for information about A and says A. A variety of dimensions of context (the user, the task, the weather or the place) are ignored. A refers to unambiguous meanings (the user's A is the book's A).
How Search Engines Shall View the Problem
A person is looking for information about A and says A.
A variety of dimensions of context (the user, the task, the weather or the place) are ignored. A refers to unambiguous meanings (the user's A is the book's A).
It also refers to one single, static unambiguous need. The user is uncorrelated from any other users. Information do not mutually interfere and the user's assessment and behaviour are unconditioned.
A person is looking for information about A but his expression is variegated in a superposition.
A variety of dimensions of context (the user, the task, the weather or the place) are simultaneously modeled. Any expression refers to ambiguous meanings. It also refers to ambiguous needs (a father and his child wanting A may have incompatible aims).
The user is entangled with other users due to history, habits, etc.. Information mutually interfere and the user's assessment or behaviour are conditioned. 
